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bership benefit.
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Pat Welch, executive director of Pine Jog Environmental  
Education Center, is the recipient of ANCA’s 2009 Nature  
Center Leadership Award.

     he Board of Directors  
      of the Association of 
Nature Center Administra-
tors (ANCA) is pleased to 
announce Pat Welch as the 
recipient of the 2009 ANCA 
Nature Center Leadership 
Award. This award is the 
highest honor bestowed in 
this country upon an indi-
vidual in the nature center 
profession. The purpose of 
the award is to recognize 
individuals who have made 
a major contribution to the 
success of a nature center 
(or centers); made important 
contributions to the profes-

2009 ANCA Nature Center Leadership Award

Dick Touvell
Executive Director
Chippewa Nature Center
Midland, MI

sion through professional organi-
zations (particularly ANCA) and 
supported and mentored other nature 
center leaders.  

     Dr. Robert Thomas, a past recipi-
ent of this award, shares that “one of 
the most important roles of an effec-
tive leader is to have the personality, 

instincts, and interest to actually 
LEAD. Pat enjoys leadership 
and has never refused to share 
her talents with colleagues. She 
has a very expressive, happy, 
sharing personality that lends 
itself to making people feel com-
fortable working with her.” 
     In service to the profession, 
Pat joined the ANCA board of 
directors in 1990 and served 
for 11 years. Tracy Kay, past 
president of ANCA, tells us that 
her service was “unmatched 
and came at a critical time for 
the growth and success of the 

Congratulations to Pat Welch!

photo courtesy of Heather Huott
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            ith the current economic  
           difficulties, everyone is 
worried – worried not only for our 
personal well-being and our ability to 
pay the bills, but also for our organi-
zations and the future of the work we 
do. On a recent post on the ANCA 
listserve Saul Weisberg, executive di-
rector of the North Cascades Institute, 
reminded us that it is important to 
remember that communication with 
major stakeholders is key right now. 
Saul refers to this as “truth-telling” 
and he encourages ANCA members 
to be honest with our supporters and 
instill confidence that we are paying 
attention to the world around us and 
being proactive in response to the 
economy. To that end, I would like 
to share how ANCA is doing during 
these challenging times. 
     Along with everyone else, ANCA 
is feeling the effects of the reces-
sion, and we are working hard to cut 
expenses and look for new sources of 
revenue. Two of the revenue sources 
hardest hit this year are membership 
and ANCA Peer Consult income. 
We are projecting a 20% decrease 
($7,000) in membership revenue. In 
response to that, the ANCA board is 
reaching out to members who have 
not renewed, and the ANCA staff 
has launched a new-member cam-
paign using Wikipedia’s list of nature 
centers across the US. The strength 
of this organization lies with our 
members and we are committed to 
maintaining and growing the ANCA 
network through membership
     During the 2008 fiscal year, we 
conducted 11 peer consults compared 
to five in the 2009 fiscal year result-
ing in $20,000 less in consult income. 

We realize that the centers we serve 
through consults have been forced to 
make cuts, therefore we will continue 
to offer two reduced-priced consults 
per year through our scholarship 
program. Not surprising, many of the 
consult inquiries we have received 
this year are from municipally-sup-
ported centers that are being forced 
to seek private support due to drastic 
budget cuts.
     We will be closely watching regis-
tration for the Granite State Summit 
scheduled in August. The Summit is a 
significant income source for ANCA 
both through registrations and busi-
ness support in the form of vendors 
and sponsors. Although business sup-
port is down this year, we are hope-
ful that attendance will be high. The 
Summit provides a unique opportuni-
ty to interact with peers from all over 
the country and share our successes 
and struggles. 
     In addition to reducing our fore-
casted operational deficit for the cur-
rent fiscal year, we are looking ahead 
to next year’s budget and considering 
cuts if necessary. We are also look-
ing for new income sources. We have 
collaborated with Utah State Univer-
sity and Teton Science Schools on a 
proposal submitted to the National 
Institutes of Health to study field-

Bobcat 
photo by Squam Lakes Natural Science Center
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Truth-telling

(continued on page 9)
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   n keeping with Nickelodeon’s  
     commitment to helping families, 
and children especially, become 
stewards of their environment, the 
Nickelodeon Kids & Family resource 
site for parents, ParentsConnect Local 
(formerly GoCityKids) celebrated 
Earth Day via a partnership with the 
Association of Nature Center Admin-
istrators. 
     The Webby Award-winning 
web site, which welcomes about 
one million unique visitors each 
week, offers information about 
and reviews on places to go and 
things to do with children. Cover-
ing everything from birthday 
party places to kid-friendly attrac-
tions to volunteer opportunities, 
the editors in each major city 
scour the local scene for the details 
that make city living with kids so in-
teresting and wonderful. The advertis-
ing-supported site is free for readers 
and free for businesses listed on it.
     Our national electronic publica-
tion, Deals & Steals, is sent each 
week to more than 200,000 families 
around the country, with customized 
local editions containing editors’ 
recommendations for products or 
places that we believe will enrich our 
readers’ family time, whether they’re 
at home or traveling someplace new. 
     Users of the site are adult mem-
bers of families, primarily those with 
children ages 10 and younger in the 
home, with above average income. 
As well, they are an ideal audience 
to invite to become nature center 
members. 
     This year, our Earth Day newslet-
ter edition featured a 25% off admis-

Member News 

sion coupon for select ANCA-mem-
ber nature centers around the country, 
including the Audobon Society of 
Rhode Island and Elachee Nature 
Science Center near Atlanta. Each 
participating nature center has a list-
ing page on the web site, and current 
events are listed on our interactive 
calendar so that families can easily 
plan a visit to the center nearest them. 
Those centers that offer free admis-
sion as a general policy were added to 
the site, and our events and features 
newsletters in 50 cities encouraged 
local families to embark on a nature 
adventure and check them out. It is 

our hope that this editorial feature 
enlightened reader families about the 
nature center resources in their area 
that they might not have known about 
before, and spurred them to visit one.
     Why is it important to offer a deal 
rather than just inform readers about 
the centers, and why would our read-
ers be interested? Our research shows 
three important trends that we must 
respond to in order to meet our read-
ers’ needs. 
  1. Deals, coupons, and discounts are 
one of the top five reasons parents go 
online. This is the reason our Deals & 
Steals publication was born.
  2. With the impact of the current 
economy on family spending, our 
readers are looking for new, inexpen-
sive ways to play tourist in their own 
city. We can help them do that.

Nickelodeon’s Interest in Green Goes Way 
Beyond the Slime! 
Dalia Faupel
National Editor: Deals & Steals
Parents Connect Local
GoCityKids.com
Atlanta, GA

i
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Award                 (continued from page 1)

organization.” She culminated her board service with a two 
year term as  ANCA’s president. She was instrumental in 
moving the vision for a Director’s guide to Best Practices 
forward by securing  the funding and expertise to execute 
the project. She helped establish much of the strategic 
direction for ANCA, including  the establishment of the 
ANCA Nature Center Leadership Award itself.  
     Pat continues to remain active with ANCA through her 
participation as Peer Consult team member and leader. To 
date she has served on 24 different teams consulting with 
centers throughout the country.   
     Pat is an ideal leader to receive this prestigious award 
for she has been in the field of environmental education for 
27 years, and for the past 22 years has served as executive 
director of the Pine Jog Environmental Education Center. 
Throughout her career Pat has been a key player in attract-
ing many awards and recognitions for the Pine Jog Envi-
ronmental Education Centers.  
     The center  earned the Florida Association of Environ-
mental Professionals Award, the first annual Governor’s 
Environmental Education Award, and two awards for 
producing exemplary curriculum from the Florida State 
Department of Education.  
     Pat has served on multiple community boards to include 
Leadership Palm Beach County, Directions 21st Century, 
Keep American Beautiful Palm Beaches, 
and the Palm Beach County Environmen-
tally Sensitive Lands Acquisition  Commit-
tee. One of the highlights of her career has 
been the creation of a remarkable partner-
ship with the School District of Palm Beach 
County, Pine Jog Environmental Education 
Center and Florida Atlantic University and 
the completion of a new facility which 
earned LEED gold certification.               
     The Nature Center Leadership Award 
presentation will take place during the an-
nual ANCA Summit (August 26-29, 2009) 
at the Squam Lakes Natural Science Center 
in Holderness, NH.  
     Congratulations Pat on a wonderfully 
successful career inspiring others! -

The Nature Center Leadership Award recognizes 
outstanding professionals in the field of nature center 
administration. 
      Past recipients include:
  2008 - Jack Shea, Executive Director
	 Teton Science Schools
  2007 - Rich Patterson, Executive Director
	 Indian Creek Nature Center
  2006 - Gordon Maupin, Executive Director
	 The Wilderness Center
  2005 - Tracy Kay, Former Director
	 Schuylkill Center for Environmental Education
  2004 - Dr. Charles “Corky” McReynolds, Director
	 Treehaven Environmental Learning Center
  2003 - Charity Krueger, Executive Director 
	 Aullwood Audubon Center and Farm
  2002 - Mike Riska, Executive Director 
	 Delaware Nature Society
  2001 - Dr. Robert Thomas, Director
	 Loyola University, Center for Environmental  
	 Communications (founding Director, Louisiana  
	 Nature Center)
  2000 - H. Lewis Batts, Kalamazoo Nature Center

ANCA’s Nature Center 
Leadership Award

ANCA’s Nature Center 
Leadership Award 

will be presented to 
Pat Welch on August 27th at 

the Granite State Summit
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MERCER SLOUGH ENVIRONMENTAL EDUCATION CENTER

Designing discovery in environmental education

1 0 5  S O U T H  M A I N  S T R E E T  

S U I T E  3 0 0

S E AT T L E   WA   9 8 1 0 4

W W W. J O N E S A N D J O N E S . C O M

Bellevue, Washington

90107101

What Tree Is That?
A guide to the more common trees found in North America

This new book from the Arbor Day Foundation will easily allow you  
to identify over 250 common trees throughout North America.

	 •	Easy-to-use,	step-by-step	approach,	great	for	young	students	and		
	 	 expert	arborists	alike

		 •	Low	minimum	order	quantities	to	receive	wholesale	pricing

“                   One of the best pocket-sized tree identification manuals.”   
	 	 	 	 				–	Steve	Nix,	About.com	Guide	to	Forestry

Online: arborday.org/wholesalewtit
Phone: 888-448-7337

Call	888-448-7337	and	mention	keycode	6203008	to	
receive free	shipping,	or	visit	arborday.org/wholesalewtit.  

entertain

    educate

        inspire

interpreting the natural world and 
our cultural heritage since 1993

Exhibit Design Associates
1269 Chasm Road

Estes Park, CO 80517
970-577-5436

970-577-0304 FAX
www.exhibitdesignassociates.com

  planning  

exhibition design

publications

fabrication

graphic art

illustration

murals

audio tours
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Mercer Slough Environmental Education Center, Bellevue, WA.
Perched high above Mercer Slough, the center allows visitors to follow the path of water as 
it descends through the forest canopy to the sensitive wetland below.

photo by Laura Swimmer

Profiles: 

Mark Johnson
Kari Stiles
Jones and Jones Architects, 
Landscape Architects, Planners
Seattle, WA 

   n their seminal book, Ecological  
    Design, Stewart Cowan and Sym 
van der Ryn taught a generation 
of architecture and 
landscape architecture 
students that “ef-
fective design helps 
inform us of our place 
in nature.” In that 
statement, we real-
ized the reciprocal 
truth: Nature directly 
informs effective 
design. 
     This reciprocal 
approach to planning 
and design is especial-
ly important in creat-
ing places that teach 
people about the en-
vironment. When we 
think about creating 
those places, we think 
in terms of stories: 
of nature, culture, and 
of stories yet to be told. Good design 
not only captures established stories 
of place but also encourages forma-
tion of new, deeper relationships to 
nature, allowing us to develop our 
own stories in the process. 
     By infusing traditional planning 
methods with exploration of these 
multi-layered narratives, we en-
rich design — and learning — with 
unique, site-specific connections to 
nature and place. 
   • Reading Site Forces: Contextual 
analysis reveals local accent  

Mercer Slough Environmental Education Center • Cedar River Watershed Education Center • Zuni Art & Visitor Center
Capturing Stories of Place, Creating Places that Teach

When developing a learning place, 
we must first understand its context 
— in other words, we have to under-
stand and interpret the stories of the 
site. Site forces are the language of 
place. They are the land, water, plants 
and animals, air and textures, sounds 
and smells that give voice to a place. 

Evidence of these forces is writ-
ten in the landscape and reflected in 
people’s relationship to it. It is these 
stories of the land and its people that 
give meaning to a place. 
     By reading and listening to a site’s 
forces, we gather information regard-
ing its potential, preparing to answer 
questions like, “What is the character 
of the built environment? Its extent?”  
“How can the built environment 
and the natural landscape be woven 
together to preserve and enhance the 
native dialect of the site?” Careful 
consideration of vegetation, topogra-

phy, water movement, views, and hu-
man experience supports design that 
enhances the experience of place, and 
thus the learning that occurs there.
   • Adapting Program to Place: 
What you read is what you get
Owner and design team next work 
together to craft a design program. 

The program 
aligns educa-
tional goals 
with the opera-
tional needs of 
the center – its 
users, staff, and 
budget – and 
addresses all 
functions of the 
facility, includ-
ing site uses 
and services, 
room size and 
circulation. In 
creating a place 
that teaches, the 
program’s edu-
cational goals 
should align 
not only with 
the facility’s 

functional requirements but also with 
opportunities provided by the land-
scape context. A place that teaches 
effectively continually reinforces con-
nections to the landscape and engen-
ders a sense of wonder: The book and 
magnifying glass need not be the only 
tools in the educator’s toolbox.   
     For example, a learning center 
poised at the edge of a wetland should 
use design to teach about wetlands: 
by the way it engages the landscape, 
through its physical structure, its ma-
terials and textures, and its connec-
tions to the ephemeral qualities of a 

i



7

place – that is, its breezes and storms, 
its seasonal smells and sounds, its 
changing light and temperature. 
   • Case Study I: Capturing Stories 
of Land and Water
Mercer Slough Environmental Edu-
cation Center in Bellevue, WA is a 
beacon of sustainable development. 
It celebrates place and achieves its 
mission by responding directly to 
the environmental features of its site. 
It treads lightly on the land while 
providing wetland education firmly 
grounded in science and experience. 
The successful design program is the 
result of a design process responsive 
to unique stories of place. 
     Located on a steep, densely 
wooded site defined by the move-
ment of water, mature bigleaf maples 
and an established Pacific Northwest 
under story, the site offered limited 
space for conventional construction. 
Original plans for a large facility 
were streamlined; rather than build 
excessively for the future, the team 
opted to preserve the mature canopy 
in favor of smaller, more ‘footprint 
efficient’ structures. After extensive 
tree canopy analysis and consider-
able time on the ground, the design 
team identified a series of landscape 
‘rooms’ that allow the buildings to 
inhabit the site without disturbing the 
mature forest or the sensitive wetland. 
     Inserted between the trees, a series 
of terrestrial and aerial structures 
– each with an individual program 
suited to its lesson about nature – 
reaches out to the wetland: buildings 
focusing on upland forest perch on 
the hillside, supported by steel stilts; 
viewing platforms are positioned at 
eye level with pileated woodpeckers 
and Stellar’s jays; wetlabs are tucked 
into the hillside to allow direct access 
to the wetland; permeable retaining 
walls, foundations, and plazas give 
form to a center that not only over-

When you teach others to understand and
appreciate our natural world, it is impor-

tant to protect your center from potential risks,
helping you to safeguard our environment for
generations to come. Markel’s Nature Center
insurance can cover your:

• Buildings and property
• Board, staff, volunteers, 

and visitors
• Children’s camps
• Fund-raisers and 

special events
• Gift shops, snack bars, and more

Best of all, our claims associates have successfully
resolved thousands of claims, including those
involving children.

866-396-8459                                                    
www.naturecenterinsurance.com

(continued on page 8)
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looks and engages with the wetland 
topography but also allows water to 
flow unimpeded from canopy to open 
water. With rills that collect and guide 
water through the built environment, 
the narrative of water flow from for-
est to wetland is present at all levels 
of experience. Thus in both form and 
function, the center 
captures stories of 
trees and water and 
highlights the need for 
careful stewardship of 
their connectivity.   
   • Case Study II: 
Listening to Stories of 
Water and People
Stories of place 
evolve. As a protected 
landscape, Cedar Riv-
er Watershed must tell 
its story from a dis-
tance. Aligned on the 
path of an abandoned 
railway bed in view 
of Rattlesnake ledge 
and the watershed 
beyond, Cedar River 
Watershed Education 
Center, in North Bend, 
WA, immerses the 
visitor in the mountain 
landscape while simultaneously tell-
ing stories of transition; from native 
forest to bustling train town to hiker’s 
haven, to protected source of greater 
Seattle’s drinking water. Connected 
by moss and fern-covered walkways, 
cedar clad structures respond to the 
place with an immersion experience: 
classrooms open to the rich mature 
forest and views capture mountains 
and lake. Installed in the forested 
courtyard of the center, Dan Corson’s 
Rain Drums emphasize the simple, 
beautiful story of rain falling: twenty-
one drums are “played” by dripping 
rain water. In this timeless and ele-
gant way, the path of water is distilled 

to the essence of rhythmic sounds 
echoing the fall of rain on leaves and 
the important human connection of 
life and water.
   • Case Study III: Capturing Stories 
of People and Place
At the Zuni Art and Visitor Center, 
in Zuni, NM, place is defined by 
very different contextual conditions. 
Meaning is rooted in deep cultural 

connections to the landscape. The 
sacred mesa Do’wa Yalanne, located 
two miles south of the project site, 
rises one thousand feet above the des-
ert floor, flanked by a dramatic series 
of eroded sandstone figures. Present 
in stories of the land and its people, 
Zuni reverence of the mesa became a 
guiding principle of design. 
     At its heart, the center uses direct 
visual connections between built 
volumes and the mesa to emphasize 
cultural connections to the land; this 
story of place is captured in guided 
movement and experience, rather 
than words and pictures. Cultural 
beliefs and relationship to the land 

Cedar River Watershed Education Center, North Bend, WA.
With a campus of living roofs and flowing water, the center tells stories of strong connec-
tions between land, water and people.

are expressed in form, materials, 
textures, and paths of movement.  
Out of respect for a native landscape 
defined by low-lying shrubs, building 
and landscape forms emerged as low, 
clustered volumes that form canyons 
revealing and framing views to the 
mesa. 
   • Learn the Stories, Sing the Songs
Richard Louv said, “unlike television, 

nature does not 
steal time, it 
amplifies it.” To 
develop a place 
that celebrates 
nature and 
utilizes forms, 
textures, and 
movement to 
engender won-
der and curiosi-
ty, we must take 
the time to lis-
ten to nature’s 
stories. Learn-
ing to interpret 
these stories 
and weave 
their meaning 
throughout the 
design program 
is the founda-
tion of good 
design and the 

creation of successful places that 
teach.

Mark Johnson, AIA, LEED AP, is 
an architect at Jones and Jones. His 
extensive body of work focuses on ex-
ploring and expressing the essence of 
place as defined by natural processes 
and human experience.
     Kari Stiles, PhD is a landscape 
designer at Jones and Jones where 
she works on projects integrating 
interpretation, education and habitat 
conservation. Prior to joining the firm 
she worked as a botanist, lecturer, 
and neighborhood park advocate.

Profile               (continued from page 7)

-

photo by Laura Swimmer
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Teton Science Schools, Jackson Campus    |   Jackson Hole, Wyoming

SEATTLE 
Pier 56, 1201 Alaskan Way , #200
Seattle, WA  98101    206.623.3344    

SAN FRANCISCO 
660 Market Street, #300
San Francisco, CA  94104    415.956.0688

mithun.com       Contact: Dave Goldberg, AIA  Principal daveg@mithun.com  206.971.5604

science education for middle school 
students. We have also submitted a 
grant request to a private foundation 
to fund the printing of the newest 
ANCA Monograph - “The Director’s 
Guide to Best Practices - Branding & 
Marketing your Nature Center.”
     I want to thank our members and 
donors for your continued support of 
the ANCA mission and your confi-
dence in our work. I am hopeful that 
this will turn around soon and we 
can all continue with our important 
work. 

  3.  Environmental awareness is 
growing among youth, and the inter-
est in natural and eco-friendly activi-
ties increases with that.
     In 2010, ideally all ANCA mem-
ber organizations would participate in 
developing a truly national Earth Day 
deal so that readers everywhere enjoy 
an educational day out in nature at a 
discounted (or free) rate at a location 
close to their homes.
     ParentsConnect Local is thrilled to 
partner with ANCA in sharing nature 
center information with families who 
can benefit from it, and in turn, help 
support their local centers as visitors 
and members.

-

Truth-telling       (continued from page 2)

Nickelodeon     (continued from page 3)

Nature’s Delight 
Coffee

Bird Friendly 
Organic 

Fair Trade

Bulk Prices Available
Proceeds benefit  

ANCA’s Scholarship Fund

More information:
www.caffeibis.com
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School & Center Partnerships

p

From The Field: 

        artnerships between schools and  
       nature centers offer many  
advantages – providing for the needs 
of youngsters, fulfilling your center’s 
mission, and meeting the interests of 
funders. Many of Aullwood Audubon 
Center and Farm’s 
innovative educa-
tion programs for 
children are funded 
through multi-year 
grants from indi-
viduals or founda-
tions. Often these 
programs target at-
risk youth. Meeting 
the needs of urban 
schools is a high 
priority for funders 
in southwest Ohio.  
     By creating 
quality programs, 
our tuition income 
has increased while 
many centers have 
experienced fewer 
students and a de-
crease in income 
because of funding reductions by 
many school systems. During the 
2007-08 school year over 20,000 
children discovered nature, conserva-
tion, and farming through field trips 
or special classes at Aullwood. In 
addition, 26,800 students participated 
in Aullwood R.E.A.C.H.E.S. (Real 
Experiences Arouse Curiosity, Help-
ing Everyone Succeed) outreach pro-
grams and music or art residencies. 
The children that participated in these 
programs came from 15 counties, 36 
school systems and 171 schools. We 
expect the 2008-2009 school year to 

set record numbers!
     The following programs demon-
strate the effectiveness of partner-
ships between centers and schools. 
  • The Avian Art Contest involves 
1,700 - 2,000 students annually from 
five elementary schools in urban, 
suburban or rural locations. Assem-
blies are provided for each school in 
order to introduce children to birds 
and their habitats. Next students visit 
Aullwood for a field trip to learn 

about birds – the needs and the plight 
facing Ohio birds (1st – 2nd grades), 
endangered birds (3rd – 4th grades) 
or Neotropical songbird migrants (5th 
– 6th grades ).  
     Students then create art projects, 
using a variety of media and compose 
conservation essays about the bird 
they selected. Art teachers select the 
best 35 entries from each school and 
then a panel of independent judges 
select the winning entries.  One child 
wrote, “I love nature! Birds fasci-
nate me. With all the new products 
for mankind’s grass yards and even 

farm crops, we really aren’t helping 
Mother Nature. I believe that even we 
as children can come up with ways to 
save some habitats that give shelter, 
food, and just space in general back 
to birds.”
     A reception for parents and stu-
dents who created winning entries 
from each school is held on Earth 
Day at our Marie S. Aull Education 
Center with 300 people in atten-
dance.  A $15,000 grant underwrites 

staff time, field trips 
and/or assemblies, 
gift certificates or 
scholarships to 
Aullwood’s Sum-
mer Earth Adventure 
classes for winning 
entries and art sup-
plies for participat-
ing schools.  The 
artwork and essays 
are displayed at 
Aullwood for two 
months. 
  • We believe that 
children need fre-
quent experiences 
in nature and this 
happens through our 
Aullwood Adven-
tures program that 

involves the entire school! 
     An Aullwood Adventure School 
participates in three field trips to Aull-
wood each year for in-depth explora-
tion of natural history, conservation, 
and farming. Aullwood’s staff assists 
the school principal and teachers in 
choosing two guided field trips and 
one self-guided field trip that meet 
specific grade level science and social 
studies proficiencies. After the field 
trips are selected, teachers participate 
in a workshop at Aullwood to learn 

Charity Kruger
Executive Director
Aullwood Audubon Center & Farm
Dayton, OH

(continued on page 12)

Aullwood Audubon Center & Farm offers several programs that meet the needs of  
urban schools. They have found that these types of programs are high priority for many 
funders.

photo by Charity Kruger
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Aullwood’s programs for school children include outreach and on-site 
components. Kids get to explore nature and learn about wildlife at the 
nature center as well as visit farm animals.

photo by Charity Kruger

about the field trips as well as pre- 
and post-activities that enhance their 
students’ visits to Aullwood.  
     Our outreach naturalist provides 
Aullwood R.E.A.C.H.E.S. assemblies 
to introduce students to Aullwood 
Adventures. We find that Aullwood 
Adventures students who have par-
ticipated in this program for several 
years have a greater understanding 
of science/natural history concepts, 
an increased awareness of the out-
of-doors, and stronger environmental 
ethic. The cost is $10 
per student for the full 
program (two guided 
field trips, one self-
guided field trip, and an 
Aullwood R.E.A.C.H.ES 
assembly) or $6 per 
student for an abbreviated 
program (one guided field 
trip, one self-guided field 
trip, and one Aullwood 
R.E.AC.H.E.S. assem-
bly).  Annualy six to eight 
schools participate in the 
Aullwood Adventures 
program.
  • While many students 
participate in Aullwood’s 
field trips, they may not 
visit as often as teach-
ers would like and many 
students may not visit at all due to 
budgetary restrictions.  
     In order to better meet the needs 
of at-risk students in urban school 
systems, Aullwood created an out-
reach program, called Aullwood 
R.E.A.C.H.E.S Music Residency.  
First, Aullwood provides an Aull-
wood R.E.A.C.H.E.S. assembly for 
children that teach youngsters about 
wildlife and habitats or farming.  
     For example during the assembly 
entitled “It’s Wild Out There – Feath-
ers, Fur and Feathers,” Aullwood’s 
outreach naturalist uses music, 
humor, puppets, and audience partici-
pation to create a woodland adven-
ture enabling children to encounter a 

myriad of fascinating wild animals.  
Children learn about specific adapta-
tions of animals, such as the spray of 
a striped skunk or the stealth flight of 
a barred owl or the absence of feath-
ers on a vulture’s head.  
     Children discover the rich diver-
sity of wildlife and explore a for-
est food web. With puppet in hand, 
the naturalist introduces children to 
threatened Neotropical birds – how, 
when, and why they winter in Latin 
America and why these birds migrate 
to Ohio to raise their young.  
     Next students visit Aullwood for 

a field trip that coincides with class-
room science objectives (as outlined 
by the Ohio Science Indicators).  
     Aullwood’s outreach naturalist 
gets to know the students as they 
discover nature and/or farming with 
Aullwood naturalists on field trips.  
Then, Aullwood’s outreach natural-
ist meets daily (one-hour sessions for 
each class) for five days with the stu-
dents and their teachers to compose 
original songs related to each grade 
level’s environmental theme. Upon 
completion, the outreach naturalist 
creates a musical soundtrack for each 
song, records the students singing 
their songs and prepares a profession-
ally recorded CD that may be dupli-

cated by the school and distributed 
to parents and children. A concert is 
held for parents, supporters and oth-
ers. Some concerts attract  more than 
1,200 people. 
     In 2006 the Ohio Parks and Rec-
reation Association presented Aull-
wood R.E.A.C.H.E.S. with an Award 
of Merit for Youth Programs and the 
Ohio Museum Association presented 
it with an award for Institutional 
Excellence.
  • Aullwood READS (Resources for 
Earth and Agriculture Discovered and 
Shared) is a 90-minute after-school 

reading program for 
twenty third grade students 
that provides one-on-one 
adult mentoring opportuni-
ties for youngsters who 
have difficulty reading.  
     For 12 weeks, Aull-
wood READS integrates 
outdoor experiences with 
reading, writing, and 
science.  When students 
arrive they enjoy guided 
outdoor activities with 
naturalists and volunteers 
built around natural his-
tory or farming themes. 
Next they read a book 
about the topic that they 
just explored with their 
mentor and write/draw in 
their journal.  

     Many of Aullwood’s staff and 
volunteers form strong bonds with the 
children and are reluctant to end the 
program. Students who were unable 
to pass proficiency tests in reading 
and/or science are now passing!   
     Parents and siblings enjoy a pizza 
party at the conclusion of Aullwood 
READS to celebrate the achieve-
ments of the youngsters. Each fam-
ily receives a Friends of Aullwood 
membership (the family can visit 
Aullwood any time with no charge), 
a book, and an Aullwood READS 
T-shirt. 
     The following is a summary of 
outcomes from our 2008 READS 
program with a Dayton Public School 

Partnerships     (continued from page 10)
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Thank You to our  
Business Members!

Platinum:
• Big Muddy Workshop, Inc. 
• Jones & Jones Architects &  
     Landscape Architects Ltd.
• Mithun
• the Kubala Washatko Architects

Gold:
• Budd Wentz Productions

Silver:
• Bolger + Battle
• EarthRise Design
• GlyphGuy Backpacks
• KidZibits
• Markel Insurance Company
• Split Rock Studios

Bronze:
• Camp Denali & North Face Lodge
• Exhibit Design Associates
• Nature Watch

For more information about 
Business Membership, Summit 
Sponsorship & advertising  
opportunities contact:

Ann Rilling
Marketing & Communications 

Director
970-375-7090

arilling@natctr.org

Student’s visiting Aullwood Audubon Center & 
Farm get to  enjoy a variety of naturalist-guided 
activities including butterfly hunting.

photo by Charity Kruger

-

For many years, ANCA has 
offered businesses the oppor-
tunity to be involved with our 

organization through corporate 
memberships, advertisements, 
and sponsorship at the annual 
Summit. In addition, many of 
these businesses attend the 

Summit as vendors, workshop 
and session leaders, and active 
participants. We are grateful 

for their financial support and 
expertise and hope the ANCA 

membership will consider these 
businesses when they are in need 

of market resources.

– Valerie Elementary:  
     “The Ohio Achievement Test 
reading scores at the beginning of this 
program were obtained in the fall of 
2007. The students’ reading scores 
ranged from 358 to 404. The students 
were retested in the spring of 2008. 
The students’ reading scores ranged 
from 388 to 440. The average score 
in August was 389. The average score 
in May was 407. A total of 168 points 
were gained. The students showed 
an overall gain of 7 points. In August 
2007, only 16 % of the students were 
proficient. In 
May 2008, 67% 
of the students 
were proficient 
or above. The fi-
nal results show 
that 11% of the 
students are ad-
vanced, 28% of 
the students are 
accelerated, 33% 
are proficient, 
only 33% of the 
students scored 
below 400. Aver-
age Yearly Prog-
ress (AYP) is the 
newest way that 
the State of Ohio 
uses to measure 
student progress. 
After Aullwood 
Reads, 83% of our children had a 
positive AYP, and only 17% showed 
a negative AYP. The average growth 
was 19%. These scores clearly show 
that Aullwood Reads was an extreme-
ly successful program for the students 
at Valerie.”  
     Our partnerships with schools 
have been incredible, but one of the 
most import keys to success is identi-
fying principals who are committed to 
providing unique experiential learn-
ing experiences for youngsters. It 
takes a team composed of center staff 
and dedicated teachers and principals 
to make these partnerships work.  
     Perhaps the kindergarten stu-
dents from a local elementary who 

composed these lyrics about their 
experiences at Aullwood during a 
R.E.A.C.H.E.S. Music Residency 
best demonstrate the outcomes of 
these partnerships.
     “Aullwood’s awesome, it’s real 
cool.
It’s a place I go to see things that I 
don’t see in school.
Aullwood’s amazing, it’s number one.
Let’s go to Aullwood, we’ll learn and 
have some fun!

Looked at lots of animals and listened 
to the birds.
Went on a nature 
walk and chirping 
is what we heard.
We got to hold 
a turtle, touch a 
snake, and see 
some bees.
We walked 
through a forest 
that had lots of 
pretty trees.

Aullwood’s got 
the neatest nature 
forest that we’ve 
ever seen.
Full of wildflow-
ers, woodpeckers, 
fungus, mush-
rooms, it’s really 
neat.

Let’s all go to Aullwood. We’ll learn 
and have some fun.
Mom and Dad take me to Aullwood 
and we’ll have lots of fun!”

Charity Krueger has been the execu-
tive director at Aullwood Audubon 
Center and Farm since 1982. Aull-
wood is owned and operated by the 
Friends of Aullwood Board of Direc-
tors and the National Audubon Soci-
ety. The 200-acre sanctuary includes 
a working organic farm at one end of 
the property and nature center at the 
other end. Aullwood is a 20-minute 
drive from downtown Dayton, Ohio.  
Charity is a past recipient of ANCA’s 
Nature Center Leadership Award.
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ANCA Membership - a Great Investment in the Profession
Who Should Join ANCA? 

The Association of Nature Center Administrators  
is intended to serve professionals who provide the  
vision and leadership to carry out the development and  
administration of an environmental learning center’s  
mission, goals, and objectives.
     Although most members are center directors, other  
senior staff will find it valuable for their own work and career  
development. 

Membership Benefits
     • Quarterly Issues of Directions
        - electronic or hard copy versions
     • Special Issues of Directions
        - topics focussing on relevant issues
     • Discounts on Publications
     • Discounted Summits and Workshops
     • Reciprocal Admissions Program
     • Membership Guide
     • Networking with Nature Center Professionals
     • Free job postings on ANCA’s web site

Membership Categories
     • Individual    $70
     • Institutional   $110 (benefits for 2)
     • Graduate Student  $25
     • Emeritus   $50 (retired from the profession)

Business Membership & Summit Sponsorship 
The ANCA Business Membership and Summit Sponsorship  
Programs allow businesses to be part of the ANCA  
community on many different levels.
     ANCA also offers additional advertising and p.r. 
opportunities for those with products and services 
of interest to the nature and environmental learning  
center profession. 
     Please contact Ann Rilling, Marketing  
& Communications Director for more  
information:

	        arilling@natctr.org 
 	           970-375-7090

Membership Forms & more Information at: www.natctr.org

Peer Consults - We know the business. We’re in it too!
Join the Team!

ANCA’s Consult Services are a success because of it’s  
members’ participation on Consult Teams. Please  

consider sharing your experiences and lessons learned.

Consult Team members donate their time but all 
expenses are paid. Participating in a Consult is a great way to 
see other parts of the country, learn about other nature centers, 

and take home valuable knowledge for your own center.

So don’t delay!!! 
PLEASE fill out the skills survey in the  

Member’s Section on ANCA’s web site at www.natctr.org. 

To find out more about 
ANCA’s Peer Consults contact:

Ann Rilling
Marketing & Communications Director

970-375-7090
arilling@natctr.org

ANCA offers consulting assistance to nature centers 
and other environmental education organizations at very  
reasonable rates. 
   The cost includes transportation, lodging, and 
meals for the team, plus a $3,250 fee that goes toward  
supporting ANCA’s professional services. Our board of  
directors and members, provide these services with no  
personal financial gain, while you gain the advantage of 
advice and guidance from some of the profession’s most 
respected and experienced leaders.

What can be covered? Well, just about anything  
involved with planning, funding, and operations. 

Some topics include:
  • Assistance with long range and strategic planning	     
  • Review facilities and trails
  • Program evaluation  
  • Personnel & human resources issues			 
  • Fundraising and fiscal management
  • Green building
  • Exhibits		       	     
  • Starting a center			 
  • Organizational structure
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The Director’s Guide to Best Practices

Programs 

Association of Nature Center Administrators

ANCA Publications - a Fabulous Educational Investment

     • The Director’s Guide to Best Practices: Examples from the Nature &  
        Environmental Learning Center Profession
     • The Nature Center Book: How to Create and Nurture a Nature Center in Your Community
     • Interpretive Design of Nature Centers: Exhibits
     • Interpretive Design of Nature Centers: Buildings
     • The Search for Extraordinary Leadership: Securing Your Next Executive Director
     • Programming - Citizen Science 
     • Programs

To get your copies today: 
download an order form from the Products page at: www.natctr.org
or contact: jenlevy@natctr.org or 435-787-8209 or 800-490-2622

The Director’s Guide to Best Practices

Association of Nature Center Administrators

the Search for

Securing your next Executive Director
Extraordinary Leadership:

Coming Soon!
Branding & Marketing Your Nature Center
  • Building your brand on a strong foundation
  • Developing a Differentiated Brand
  • Developing a Marketing Strategy and Tactical Plan
  • Protecting Your Brand and Building Brand Equity  
     Over Time
  • Staffing the Marketing Role
  • Marketing and Branding Examples
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the Granite State Summit
August 26-29, 2009 

Squam Lakes Natural Science Center • Holderness, NH

ANCA Summit XV

Early Bird Registration Deadline is July 15th

This is the ONE  
conference you 

don’t want 
to miss!

Registration information: www.nhnature.org/anca_summit.html


